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в ulgaria is among the countries which more 
and more foreign tourists аге regarding as 
а destination for cultural tourism. ln recent 

years, this has been particularly relevant for tour-
ists from the EU Member States who appreciate 
the change in our vision, mainly associated with 
mass tourism. Моге people from the European 
Union аге planning to visit Bulgaria for cultural 
tourism. Моге than 55 percent of cultural tourism 
fans have already visited the 
country, according to data 
provided from the Tour­
ism Administration. They 
choose an 'adventure' holi­
day and аге attracted mainly 
Ьу the cultural and historical 
sights, moderate prices an� 
preserved scenery. About 73 
percent of the tourist�. who 
have come as cultural �r­
ism practitioners, visit two 
ог more places in Bulgaria 
during their stay. 

Bulgaria where some of the most attractive cul­
tural destinations in the country map аге located. lt 
is enough to point out the cities of Varna, Ruse and 
Veliko Tarnovo where thousands of Bulgarian and 
foreign tourists visit the festivals, shows, feasts, 
museums and contemporary cultural events - а 
'trademark' of these cities. lt is enough to point out 
one of the oldest European festivals, Varna Sum­
mer Music Festival, which has started since the 

first Varna music celebra­
tion was held in the sum­
mer of 1926. lt is enough 
to mention one of the out­
standing European festivals 
that have been taking place 
for more than half а cen­
tury in Ruse, Music Days of 
March. lt is enough to visit 
the metropolis of Tarnovo, 
an architectural and cultur­
al treasury, where history 
and the national events аге 
а symbol of the Bulgarian 
spirit. 

As far as the image of Bul­
garia goes, cultural tourism 
is the most powerful promo­
tion in affirming the country 
as an attractive tourist des­
tination. Cultural tourism 
is characterized Ьу several 
important features: quality 
of the tourist product; higher 
price of the offered services; 
specific user profile; upgrad­
ing of specialized interests; 
uniqueness of experience; 

СПЕЦИА/\ИЗИРАНИ 
ВИДОВЕ ТУРИЗЪМ 

lt is the specific motives of 
the people who choose cul­
tural tourism that аге united 
Ьу the inspiration to travel to 
unique sites of cultural and 

• НОВ БЪЛГАРСКИ УНИВЕРСИТЕТ 

The latest book Specialized Tourism Types 
(November, 2017) of the New Bulgarian 
University team of authors presents prac­
tices, development and tendencies in the 
cultural, wine, urban, ethno, pilgrimage, 
SPA and wellness, health and cruise tour­
ism, to both students and practitioners. 

historical heritage, to study 
the past, to get to know 
world history and culture, to 
attend festivals, celebrations 
and thematic events, to take 
part in educational ог crea­
tive courses, upgrade their 

opportunity for year-round trips that do not 
limit the visits and acquaintances with the cultural 
heritage in particular seasons. 

hobby interests, etc. The diversity of religious, 
educational, festival, folklore, and cultural herit­
age development аге at the heart of Bulgaria's 
changed vision as а destination attracting with 
new tourist products. An example of this is the development of Northern 
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