roamwHA MEXAYHAPOAHA HAYYHA KOH®EPEHLUMNA
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ANNUAL INTERNATIONAL SCIENTIFIC CONFERENCE
IMAGE, IDENTITY AND VISUAL NARRATIVES
CINEMA, ADVERTISING AND SHOW BUSINESS DEPARTMENT
June 12, 2026, Room 300, Building 3

NPOrPAMA/PROGRAM

10.15 ¢ OTKPUBAHE HA KOH®EPEHLIMATA/ OPENING OF THE CONFERENCE
Boaewwu/Moderators:
rn. ac. a-p Pymana CredaHosa, rn. ac. g-p MeaH Xpucros/
Ch. Ass. Rumjana Stefanova, PhD; Ch. Ass. Ivan Hristov, PhD
Dvckytantu/Debaters:
aou. a-p EHuo HaaeHos, aou,. a-p Mana Koxkyxapos/
Ass. Prof. Encho Naydenov, PhD; Ass. Prof. lliya Kozhuharov, PhD

MbPBU BJIOK/FIRST BLOCK
10.30 e Gintaré Kriaucitnaité-Lazauskiené e Vilnius University, Lithuania
The Fine Line Between Creative and Offensive: Marketing Experts on Controversial
Advertising

(Tunmape Kpsay4vtoHalime-/la3ayckeHe, BunHOCKU yHusepcumem, /lumea:



ToHKamMa epaHuya mexdy KpeamueHomo u obudHomo: MapkemuHaoeu ekcnepmu
3a cnopHama pekaama)

10.45 e« Thomas J. J. Scherer, PhD e European University Viadrina, Frankfurt (Oder), Germany
Deathless: The Poetics of Resistance in Poslednata Duma by Binka Zhelyaskova and
Beyond
(0-p Tomac Axc. [x. LLepep » Esponelicku yHusepcumem ,,BuadpuHa”, ®paHKgpypm
(Odep), FrepmaHus:
be3zcmvpmHo: Moemukama Ha cvnpomueama 8 ,[locnedHama oyma“ om BbuHKa
Xenaszkoea u He camo)

11.00 e rn. ac. ao-p bopaHa M'wrosa e nporpama ,,Peknama“, AKPLLU
Who Speaks for the Brand? Consumers, UGCs, Influencers, and Al in branding

(Ch. Ass. Prof. Boryana Gigova, Ph.D. e "Advertising" program, DKRSH:
Koii 208opu om umemo Ha mapkama? lMNompebumenu, UGC, enuamenHu auya u Al e
6paHlupaHemo)

11.15 e rn. ac. a-p MBaH XpucTtos e nporpama ,,Peknama“, AKPLL
Kak aa npoBepum ymecTHOCTTa Ha Npo3peHuATa B peknamara?

(Ch. Ass. Prof. Ivan Hristov, Ph.D. e "Advertising" program, DKRSH:
How do we test the relevance of ad insights?)

11.30 ¢ gou. a-p AaHuena Kaguiicka e nporpama ,,Peknama“, AKPLLU
Esonouma Ha NPOAYKTOBOTO NO3MLIMOHMPAHE: OT EKPAaHHO NPUCHLCTBUE KbM bpaHa
eKkocucrema B ,,[JasonbT Hocu Mpaga“

(Ass. Prof. Daniela Kadiyska, Ph.D. e "Advertising" program, DKRSH:
Product Placement Evolution: From Screen Presence to Brand Ecosystem in The Devil
Wears Prada)
11.45 e gou. a-p AHa Bacesa e nporpama ,KnuHo u Tenesmsma”, AKPLU
The copy that came before the original: Last Year at Marienbad (1961) by Alain
Resnais and L'Immortelle (1963) by Alain Robbe-Grillet
(Ass. Prof. Ana Vaseva, Ph.D. e "Advertising" program, DKRSH:

Konuemo, koemo doiide npedu opuauHana: Last Year at Marienbad (1961) om AneH

PeHe u L’Immortelle (1963) om Aner Po6-Ipue)

12.00 —13.30 e Auckycum no Temute u obegHa nounska/Discussions on the topics

and a lunch break



BTOPU BJIOK/SECOND BLOCK

13.30 e pou. ao-p 3axapuHa MeTtposa-MpogaHoBa e nporpama ,lpadumyeH ansanH”, AKPLU

Bbarapckurte a3byku KaTo 3HaK 3a HaLMOHANIHA UAEHTUYHOCT
(Ass. Prof. Zaharina Petrova-Prodanova, Ph.D. e program "Graphic Design", DKRSH:
Bulgarian alphabets as a national identity sign)

13.45 e ac. a-p Benucnasa locnoanHosa e nporpama ,,AHMMAUMOHHO KMHO", KPLL
lpybata nspeskosa aHTU-ecTeTMKa Ha South Park kaTo pyHAameHTaneH CTpyKTypeH
NPUHLUN U UHCTPYMEHT 3a COLMaIHa KPUTUKA

(Ass. Velislava Gospodinova, Ph.D. e program "Animated Cinema", DKRSH:
South Park’s crude cutting-edge anti-aesthetic as a fundamental structural principle
and tool for social criticism)

14.00 e rn. ac. a-p Mapusa KoltueBa e nporpama ,l'paduuen amsann”, AKPLL
KyntypHo Hacnepcteo u Ampurteatbp ceno [loneH

(Ch. Ass. Prof. Maria Koycheva, Ph.D. e program "Graphic Design", DKRSH:
Cultural heritage and Amphitheater village Dolen)

14.15 e rn. ac. a-p PymaHa CredaHoBa e nporpama ,,[padpuyeH amnsaiH”, KPLL

AndoHc Myxa - nnoHep B 6paHAMpPaHETO Ypes NIaKaTHO U3KYCTBO
(Ch. Ass. Prof. Rumjana Stefanova, Ph.D. e program "Graphic Design", DKRSH:
Alphonse Mucha - a pioneer in branding through poster art)

14.30 o AHa Kouesa e goktopaHT B A ,KMHO3HAHME, KUHOM3KYCTBO M Tenesmsma“, OKPLU
Knacuueckm mogenu 3a u3rpakpgaHe Ha KOMYHMKAUWOHHM cTpaTeruuM B
KOpPNOpPaTUBHUA U NPOAYKTOBUA MapPKETUHT

(Yana Kotseva e PhD student at doctoral program of Film Studies, Cinematography and
Television, DKRSH:
Classic models for building communication strategies in corporate and product

marketing)

14.45 - 15.30 ¢ Auckycum no temute/ Discussions on the topics

15.30 e 3AKPUBAHE HA KOH®EPEHLUATA/ CLOSURE OF THE CONFERENCE



